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The Extra Point  
by Jerry Roberts

# 142      Thank You For Being a Friend
Facebook and every other social network 
understands it. In fact, they understood it long 
before we did. I’m Jerry Roberts and today we 
talk about what exactly do they understand, 
up next on The Extra Point.


Twitter calls them followers. On LinkedIn they 
are connections. Facebook says they’re 
friends. Whatever social networks you’re a 
part of, you may have anywhere from a few 
hundred to several thousand of these people 
who have signed on to get notifications from you. 


The social networks know that we live in a 
world where too often we feel distant from 
others and where we long for closeness. Many 
of us have substituted social media friends, 
followers and connections for what used to be 
people we would see in person or regularly 
call on the phone.


The Atlantic magazine is running a story in its 
September issue about the science behind 
friendship, and I wonder if you’ll come away 
feeling the way I do about their findings.


You may have tens of thousands of social 
followers but the average American trusts only 
10 to 20 people, and that number may be 
shrinking. In the period of 1985 to 2004, the 
average number of confidants that people 
reported having decreased from three to two. 
Scientists say we need people we can confide 
in, that it’s good for our health. Do you have 
someone you confide in? Just one confidant, 
or two, or more? 


If I asked you to list the people you really trust, 
would your list reach 20, 10, or fewer?


The research indicates that interacting with 
people with whom we have even weak social 
ties is a positive influence on well-being. I’ve 
heard that before. 


The article quotes a study out of the University 
of Kansas that claims it takes about 50 hours 
of socializing to go from the status of mere 
acquaintance to casual friend. Got that? Put in 
50 hours and you make a casual friend. Okay. 
Add an additional 40 hours to turn that person 
into a “real” friend. Ready to go up a notch? 
The study says that all you need is 200 hours 
to become a close friend.


Then they say, “If that sounds like too much 
effort,” you can spend your time reviving 
dormant social ties. Too much effort…200 hours?


I have three friendships that have logged 
thousands of hours of personal time. For The 
Atlantic to suggest you can hit quote-unquote 
“real friendship” after 90 hours seems, well, 
ridiculous. 


Close friendships, real friendships come about 
after serious investments of time. After 90 or 
200 hours you can certainly be working on a 
good, warm, productive friendship, but it’s not 
the same as those you’ve invested in for years. 


So do this. I want you to download transcript 
#142, which contains a form that will help you 
list your true close friends and confidants, 
those who may be just a notch below that, 
and then your good personal and professional 
acquaintances. It’s your friendship inventory. 
Get on it, and, once you’ve listed your real 
friends, call those people and tell them how 
important they are to you.


That’s The Extra Point. Get out there and 
make something good happen today. For 93.3 
and the Ray Gibson Show, I’m Jerry Roberts. 
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Friend’s List 
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Close Friends/Inner Circle/Confidants

Good Friends
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Solid Personal and Professional Acquaintances
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